
THE WiRE
Hanley Wood University is an important element of our current Digital platform and is one of the areas we have targeted 
for significant revenue and product growth over the coming years. As we continue to develop our educational platform 
we wanted to tell you a bit more about the evolution of HWU and its new digital initiatives.  

HWU’s educational platform was initially developed as a single destination site to provide a convenient way for our 
professional architect readers to complete continuing education requirements and to assist our Building Product 
Manufacturer advertisers to obtain accreditation for their continuing education programs from professional organizations 
like the American Institute of Architects. Since then, HWU has expanded not only into multiple new audience segments 
(both residential and commercial) but also into new educational programming types (paid, certification, white-labeled, etc.).

The evolving digital landscape continues to change the way information is created, delivered and consumed and the 
HWU team is constantly developing new and innovative solutions to meet the changing needs of our readers and 
advertisers. Below are a few examples of new initiatives that the HWU team is undertaking:

Audience development initiatives:
•	 NEW	HWU	DESTINATION	STRATEGY:	Today,	all	HWU	content	is	rolled	up	into	one	branded	destination	platform	

(hanleywooduniversity.com). With the rapidly expanding number of audiences we serve and the dramatically expanded 
number of courses we offer, the site experience was becoming overwhelming to our readers. To rectify this situation we 
will be launching five vertical destinations (and associated newsletters) in September to provide a user experience that is 
more tuned to our distinct audience’s needs and to better integrate the content into our existing web destinations.  By 
aggregating and delivering content that is distinctly targeted to each of our audiences we are better able to serve each 
market’s disparate educational needs.

•	 The	five	new	vertical	web	destinations	we	will	be	launching	are	as	follows.
ʘ	 ArchitectCEUniversity.com
ʘ BuildertrainingInstitute.com
ʘ	 RemodelingtrainingInstitute.com
ʘ Concreteconstructionlearningcenter.com
ʘ	 EcobuildingUniversity.com

•	 CONTENT	CONSOLIDATION	INTO	THE	TRIDION	PLATFORM:	Our	education	content	today	does	not	currently	live	within	
our	Tridion	CMS	platform.	Similar	to	the	theme	of	last	week’s	WiRE	update,	by	converting	the	HWU	content	to	the	Tridion	
platform we will be better able to push our education content across multiple platforms and improve its visibility to 
search	engines.	As	a	tactical	example	of	one	of	the	benefits	of	this	initiative,	when	a	visitor	to	ARCHITECT’s	web	site,	or	
any of our digital properties, performs a search, HWU content will appear in the search results along with content from 
the magazine and web site. Today the HWU content would not show up at all. We are in the process of converting the 
content	and	anticipate	completing	the	project	by	the	end	of	October.

•	 CROSS	PLATFORM	COLLABORATION:	HWU	is	working	in	concert	with	our	Exhibitions	division	to	create	blended	learning	
programs by developing online curriculum that will complement the in-person programming offered at HW events and 
trade shows. This collaboration will help extend the brand of the in-person events beyond the typical 2–3 months per year 
and increase the return on investment on content development. This in turn should help generate more exposure for show 
registrations as well as improve our proposition for attendees and readers who will be able to consume additional show 
linked educational content online. 

These initiatives are part of an exciting growth plan for HWU and Hanley Wood. We will keep you informed as we  
continue to make changes and invest in this important growth platform.
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